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A New Name in Anaheim 

 To the two big names that put Anaheim on the map--"Disney" and "Angels"--a third has been added: Edison International. 

On Opening Day 1998, the field on which the Anaheim Angels play baseball will be called "Edison International Field of Anaheim." It is part of a 20-year agreement between Edison and Anaheim Sports, Inc., a subsidiary of the Walt Disney Company.

The agreement promises to give Edison International a brand-recognition boost and a stronger association with Orange County, one of Edison International's strongest markets for energy services. Edison International's commitment in the venture is being funded with shareholder dollars.

The renaming of the field coincides with a complete multimillion-dollar renovation of this popular Orange County sports center. The renovation will result in a stadium devoted to baseball and family entertainment. The remodeled stadium will have family-oriented areas, including picnic ground play areas and an outdoor stage. The goal is to have Edison International Field of Anaheim become an entertainment destination.

The Anaheim Sports-Edison International agreement was announced at a special ceremony on Sept. 15 at the stadium's home plate, featuring Edison International and SCE chairman and chief executive officer, John Bryson, and Michael Eisner, chief executive of the Walt Disney Co.

"Edison International Field of Anaheim will be one of the most beautiful ball parks in the country," Bryson said during the event. "It's going to be a great place to bring a family. It's exactly the kind of facility Edison International wants to support."

Eisner said, "When the Anaheim Angels take the field next year, it will be in a sparkling new stadium renamed in recognition of sponsorship by Edison International--an organization that shares our enthusiasm for the game of baseball."

For Edison International, this sponsorship promises many benefits.

"Having Edison International's name on this stadium will bring our company a continuous high level of visibility through national sports coverage," said Tom Higgins, Edison International vice president of Corporate Communications. "This is consistent with our corporate strategy to build national brand recognition in the same way that other energy companies already have."

An example, Higgins said, is Cinergy, a Cincinnati, Ohio, utility holding company, which now has its name on the field where the Reds baseball team plays home games. And it has significantly increased the company's national name recognition.

Higgins, who managed the effort to place Edison International's name on the stadium, added, "This move establishes us as the first firm to have its name tied to a baseball stadium in the greater Los Angeles area. It increases Edison's presence in Orange County, which is one of the most desirable markets for Edison International affiliates, as well as the home of Edison Mission Energy and Edison Capital."

Higgins said Edison International's name will not only be on the stadium signs and other major landmarks on the stadium grounds, it will go deep inside stadium operations. Seat row markers and even vendors' uniforms will feature the Edison International Field of Anaheim logo prominently, as will some stadium souvenirs. In addition, Edison will have exclusive rights over competitors for advertising inside the big stadium.

The agreement also provides Edison key hospitality features such as a new dugout-level suite, which will be important in negotiations with key customers and suppliers; the exclusive Diamond Club, and season tickets to Angels games and Mighty Ducks hockey games at the Arrowhead Pond.

For its part, Disney obtains a new partner in energy efficiency. SCE will be an energy advisor to the Disney companies in Southern California.

The stadium agreement also helps both companies fulfill their visions of community service. To Edison, increased awareness in the Orange County area will enhance Edison's continued economic development efforts for Orange County's diverse population of businesses. For Disney, its Anaheim Sports affiliate has developed a reputation for community involvement primarily focused on nonprofit youth programs that ensure access to sports and education. 

We Would Have Told You First, But . . .
Edison International wants employees to hear news about the company before it appears in the media. An electronic notice announcing the renaming of Anaheim Stadium was planned for Monday morning, preceding Monday's news conference. Unfortunately, the news was leaked to the press and stories appeared in the media over the weekend. 
  

